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Disclaimer
The materials included herein are qualified in their entirety by and should be read in
conjunction with more detailed information, risk factors and financial statements, including the
notes thereto, contained in the prospectus of China Silver Group Limited (“China Silver Group”
or the Company) and its subsidiaries (collectively "the Group"). They are summaries in nature
and do not purport to be a complete description of the Group, its business, operations, results
and prospects. These materials do not constitute an offer or invitation to subscribe for or to
purchase any securities in the Company. Neither these materials nor anything contained
herein shall form the basis of any contract or commitment whatsoever. The information
contained in these materials does not constitute a recommendation or investment advice by
the Company that any recipient of these materials should participate in investment in the
Company. Each recipient of these materials should make its own independent appraisal,
evaluation, assessment and investigation as deemed necessary by the recipient.
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RESULTS HIGHLIGHTS

Revenue
Revenue Breakdown
(RMB million)

Consolidated revenue dropped
19.4% to RMB555 million
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Revenue from manufacturing
business dropped by 45.6% to
RMB341 million due to a decline in
the average market price of silver
and more silver ingots were used for
downstream O2O business
O2O business recorded revenue of
RMB214 million, a significant surge
of 245%
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Revenue generated from O2O segment showed a significant surge of 245% and
achieved an aggregate sales of RMB214 million
Contribution from O2O segment increased from 9% to 39%. We expect O2O segment to
become the major revenue contributor in the foreseeable future
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Gross Profit
Gross Profit &
Gross Profit Margin
(RMB million)
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Gross profit decreased to RMB99 million,
a decline of 38.4%
Overall gross profit margin dropped from
23.5% to 17.9%, mainly due to a
decrease in gross profit in manufacturing
business
Growth in contribution from O2O
segment offset part of the decline in
manufacturing business
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Segment Results
Segment Profit & Margin

During the period, manufacturing segment
recorded segment profit of RMB46 million,
segment margin dropped from 19.0% to
13.6%, mainly attributable to:
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160
140

 further decline in international silver price
28

45.5%

 the use of recycled materials after the
implementation of the new environmental
laws by the government
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O2O segment profit decreased to RMB21
million with a segment margin of 9.6%, a
significant drop as a result of:
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 a surge of operating cost during the rapid
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Profitability
Net Profit & Net Profit Margin
(RMB million)
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 the non-recurring expenses of approximately
RMB21 million incurred for acquisitions and
fund-raising activities

5.0%

 the significant increase in operating costs in
the O2O retail business during the initial
development stage

2.5%
0

 the absence of one-off tax reversal of
approximately RMB19 million recorded in the
last corresponding period

 the increase in non-cash
payments of RMB13 million
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Net profit margin declined from 19.4% to
2.5%, primarily attributable to:
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Profit attributable to owners of the Company
decreased by 89.7% to RMB14 million
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Financial Position
(RMB million)

Net cash
Net gearing ratio

Capital expenditure
Interim dividend

As at 30 June 2015

As at 31 December 2014

701

630

- 48.2%

- 83.6%

For the 6 months ended
30 June 2015

For the 6 months ended
30 June 2014

15.0

15.1

HK$0.01 per share

HK$0.02 per share
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BUSINESS REVIEW

B2C Online Platform
Proprietary online sales platform www.CSmall.com “金貓銀貓”
Features 100+ self-owned and third party
jewellery brands

 Registered members surpassed

Launched the CSmall mobile app to meet the
shift in customers’ shopping habit

 Monthly PV 8.5 million
 Monthly UV 4.0 million
 Monthly IP 2.3 million

800,000

Cooperation with third party online platforms
Apart from developing our own sales platform,
we also worked with popular third party
platforms including Tmall, JD, Sunning, Gome
and Yihaodian, etc.

Recorded healthy sales growth
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O2O Shops
As of today, we have over 100 stores in 14 provinces and cities in
China

Shops Distribution
6 in Heilongjiang
3 in Tianjin
6 in Hebei
1 in Shanxi
1 in Shaanxi
4 in Shandong
4 in Henan
9 in Jiangsu
9 in Shanghai
2 in Anhui
4 in Hubei
36 in Zhejiang
4 in Yunnan
12 in Guangdong

By the year end 2015, we project to have 150 stores
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Multimedia Shopping
Currently working with 14 TV shopping channels with a
wide coverage of audience throughout China

Over 300 million
home viewers
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Wholesale
Exhibition Hall
The flagship 2,000-square-meter exhibition
hall showcases all our branded products
Serves as an all-in-one exhibition and
experience center to support our O2O
operation

OEM
Offer large corporates customized
products which cater to their specific
needs
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FUTURE PLANS

Future Goals

Allocate more resources to brand building

Continue to develop different sales channels

Expand our foothold to silver exchanges
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Future Plans
Cooperation with multi-media partners

CSmall presented 3 silver-made
movie posters for “Zhong Kui: Snow
Girl and the Dark Crystal” on the
movie opening night

CSmall joined forces with the TV
show, “Where Are We Going, Dad? 2”
and became the only official silver
brand to promote show-related
products

CSmall cooperates with the Trends Group
to invite their celebrities to promote our
products

CCTV filmed a documentary, “Dreambuilding in China” in our CSmall
Shenzhen Head Office

CSmall collaborates with China Railway to
set up free wifi on trains and railways
throughout China and allows passengers to
shop during their journey
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Future Plans
Expand O2O Outlets
Opening of our first store in cooperation with Rententou (online crowd
funding platform) in Shenzhen Haiya Mega Mall

Entered into a strategic cooperation agreement with “renrentou.com“ ( 人人投)
to open up to 200 O2O stores with an estimate funding of RMB300 million
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Future Plans –

Vertical Integration Strategy
To become a leading integrated silver enterprise
www.buyyin.com

Acquired 25% equity interest in Shanghai White Platinum & Silver Exchange
The largest spot exchange for silver trading in China
It has over 270 participants, covering 85% of silver manufacturing enterprises in China
Own over 50% equity interest in Shanghai Huatong International Silver Exchange
The only approved spot silver trading market in China (Shanghai) Pilot Free Trade Zone
The first spot silver trading market in China to allow foreign investors to directly
participate
A strategic step to connect domestic and international commodity market in the future
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Q&A
Investor Relations
Tel: (852) 3106 2608
E-mail: kristen.choi@chinasilver.hk
Fax: (852) 3106 0939

Media Relations
Tel: (852) 2894 6252
E-mail: chinasilver.hkg@hkstrategies.com
Fax: (852) 2576 1990

